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UN global compact 
 

 

 
 

 

The Principles are communicated between the 

par9es involved, and are released through the 

delivery of copies thereof, the website and / or 

any other means, to determine the Directorate of 

the organiza9on. 

 
We recognize that governments are ul5mately responsi-

ble,  the establishment of a legal framework for the 

protec5on of human rights within their markets. 

 

We provide employees the resources necessary to carry 

out their professional ac5vi5es, which protect and care 

for the proper performance of their du5es responsibly 

efficient and appropriate. 

 

We respect the laws and na5onal and interna5onal 

standards on Human Resources in force in each of the 

markets, which set their Human Resources Policy. 

 

Comply with the legal requirements of the country,  fully 

suppor5ng the guiding principles of  

UN Global Compact in maGers of work . 

 

 

 

 

1. Support and respect the protec5on of interna5onal 

human rights within their sphere of influence. 

 

2. To ensure that their companies are not complicit in 

human rights viola5ons 

 

3. Businesses must support freedom of associa5on 

and the recogni5on of the right to collec5ve bargaining 

 

4. Businesses must support the elimina5on of all 

forms of forced and work under coercion 

 

5. Businesses should support the eradica5on of child 

labor 

 

6. Businesses should uphold the elimina5on of dis-

crimina5on in employment and occupa5on 

 

7. Businesses should support a precau5onary ap-

proach to environmental challenges 

 

8. Businesses should undertake ini5a5ves to promote 

greater environmental responsibility 

 

9. Businesses should encourage the development and 

diffusion of technologies that respect the environment 

 

10. Businesses should work against corrup5on in all 

its forms, including extor5on and bribery 
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COVID-19 

 

Faced the situa5on generated due to the 

global pandemic caused by COVID-19, the 

company is commiGed to applying all the 

necessary measures for its control, both in 

the workplace and in the personal area of 

its employees, as well as developing safe 

prac5ces and a culture preven5ve, where 

there is no discrimina5on whatsoever, to 

those who have suffered it, currently have, 

or may suffer the disease in the future, or 

have lived with a family member who 

suffers from it or has suffered from COVID. 
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Our principles 
 

 

 

 

 

Since more than 50 years ago Daniel Alonso 

Rodriguez created the first of his companies 

un5l reach today, we have worked to build a 

corporate group based on the best sound 

human values and labor principles.  

 

Although the Corporate Business Principles 

are now published as a single document 

integrated with other management systems, 

most of the management principles con-

tained in this document had existed for 

many years individually due to the large 

interest of the corporate group by manage-

ment prac5ces based on this principles.  

 

 

SIGNED BY 

Management Steering Board 

Jan-2017 

 

 

Therefore, and given the increasing public interest in the area of corporate social responsibility, we 

share these principles, not only with our employees, but with any person or party interested in 

understanding the principles underlying the group.  

 

The publica5on of the Principles has three basic reasons. First, its applica5on as a management tool 

rather, complemen5ng other systems of the organiza5on. Have been translated and distributed to 

our members and managers around the world in which we operate to provide useful informa5on 

on its implementa5on. Second, develop relevant areas such as communica5on with each of the 

stakeholders in our business and corporate standards. Third, the group's Corporate Business Princi-

ples we added the tenth principle of the Global Compact of the United Na5ons dealing with corrup-

5on, and we support fully. 

 

The Principles will con5nue evolving and adap5ng in to constant changes, but our founda5on will 

remain u changed reflec5ng the basic ideas of fairness, honesty and general concern for people. DA 

group direc5on have commiGed to ensuring that our Company is managed in accordance with 

these principles and commend and our employees around the world. 

 

Each of the companies belonging to Grupo Daniel Alonso through it, declares and cer5fies that it 

has received and subscribes to the principles of corporate responsibility (CSR) of the Group, and 

therefore the principles of the UN Global Compact in which these are based, commiRng to compli-

ance with the principles contained in such undertaking to transmit, informa5on and training on the 

content of those principles of corporate responsibility to all employees and skateholders.  

 

 

Communica9on 
 
We believe that our employees are one of the most valuable assets of the company. 

Par5cipa5on at all levels, is based on transparent communica5on both on specific busi-

ness maGers, as on the ac5vi5es of the Company in general, so are recep5ve to sugges-

5ons and proposals for changes, aimed at improving our performances. The Principles are 

reviewed and updated periodically by submiRng to periodic internal audits. Its findings 

and recommenda5ons are submiGed to the Directors of each company in the group, and 

are available to all employees who wish to consult grupoda's intranet. 

 

Compliance with the principles 

 
We recognize that our stakeholders have a sincere and legi5mate interest in the conduct, 

beliefs and ac5ons, beyond the name of the company in which place their confidence, 

and that would not exist without such par5es. Therefore we are commiGed to respect 

the principles of management in all countries in which we operate, taking into account 

local legisla5on, as well as cultural tradi5ons and religious prac5ces and where no conflict 

with local laws.  

 

The people involved in grupoda are required to comply with the corporate principles, 

with respect for the values they contain and establish. Internally, the Principles are in-

tended, members of different stakeholders such as the Directorate of the organiza5on, or 

employees, regardless of the type of contract to determine their rela5onship, hierarchical 

posi5on or loca5on in to execute their business. 

 

Legality and social compliance 
 

We conduct our ac5vi5es in different countries and 

cultures around the world, it does cons5tute a large 

diversity and invaluable source for our progress. 

Therefore we are convinced that, in general, the 

laws represent the best guarantee of responsible 

behavior. However, we understand that in certain 

areas, addi5onal guidance to employees in the form 

of voluntary business principles, ensures compli-

ance with the highest standards throughout the 

organiza5on.   

 

A single document can not pick up all legal obliga-

5ons required in each of these countries, even 

opposing legal requirements may exist. Our compa-

nies remain commiGed to follow and respect all 

na5onal laws in each of its markets. If any content 

of this document be interpreted contrary to the 

laws of any country, this interpreta5on does not 

apply in that country. 
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Purpose and  

applica9on 
 

 

 

 
Corporate Business Principles Daniel Alonso 

Group (grupoda) cons5tute our reference 

framework for carry out the BeGer Govern-

ment and Social Responsibility. 

 

The principles are the expression of corporate 

values that will govern the conduct of each of 

our businesses and all the individual mem-

bers thereof, in the performance of their 

roles and industrial rela5ons commercial and 

professional. 

 

The aim of the ac5vi5es, and therefore its 

management, and employees at all levels, is 

to manufacture and commercialize our prod-

ucts in such a way to provide durable and 

sustainable value for all interested and affect-

ed par5es (customers, employees, managers, 

so on.) and to na5onal economies in which 

the organiza5on exercises each of their ac5vi-

5es.  

 

We do not favor benefits by sacrificing the 

prosperity of the long-term business develop-

ment, however, we recognize the need to 

generate profits every year to enable it to 

secure the support of financial markets and 

finance our investments. 

 

We promote the sense of integrity among 

employees of all countries, and apply com-

mon standards, although they should be 

adapted to the local customs and culture, 

establishing working rela5onships based on 

trust, integrity, honesty and respect for the 

values, aRtudes and basic human behaviors. 

 

Human rights 
 

Hopefully, in each market, to respect and 

follow the laws and regula5ons of the country 

rela5ng to human rights and to fully support 

the two guiding principles of the UN Global 

Compact, in this maGer.  

 

We want to be an example of good prac5ce 

in the field of human rights in all business 

ac5vi5es and who has an interest in pro-

mo5ng the improvement of social condi5ons, 

as essen5al for sustainable development. 

 

 

 

Equal opportuni9es: Foster an environment in which equal opportuni5es, ensure non-

discrimina5on based on race, sex, ideology, na5onality, disability, creed or any other personal, 

physical or social. We also reject, any form of harassment, or any other conduct that creates an 

in5mida5ng or offensive to the personal rights of the same. Develop training policies personnel 

and professional, who select and / or promote our employees, on the basis of principles such as 

merit, experience or other, and in response to the requirements of competence necessary in every 

situa5on and in par5cular, equality treatment for men and women. 

 

Human resources: We are aware that the success of a company is a reflec5on of the 

professionalism, behavior, and responsible aRtude of the people who compose it. Therefore, the 

recruitment of right people and con5nuous training and good career development are essen5al 

factors. We encourage con5nuous progress through training, professional competences, and em-

power all levels of the organiza5on, providing professional developments, taking into account the 

merits of each one, regardless of color, age, na5onality, religion, sex, disability, veteran or any 

other class as defined by na5onal legisla5on.  

 

Competence: The professional competence, experience and the ability and willingness to 

implement the Basic Management and Leadership, are the main criteria for promo5ons. We sup-

port the market economy and therefore compete in the market on fair, reasonable and recognize 

that other companies have the same right to work the same way. We support the development of 

compe55on laws to protect these principles. Especially grupoda companies establish their com-

mercial policy independently, and do not set prices according or in collusion with its compe5tors, 

behaving fairly with its customers and suppliers, according to compe55on law. 

 

Child labor 
 

We offer our coopera5on to the competent agencies of the United Na5ons, governments 

and the business community in finding solu5ons to the problem of child labor, promo5ng 

universal primary educa5on and all aspects of global economic development. We reject all 

forms of child exploita5on, understanding that the development of any policy in this area 

should take into account the social and legal situa5on of each country. In this regard: 

 

1) not employ minors, as defined by the competent authori5es. In those countries where 

the use of a DNI is not habitual, we will make sure that the staff comply with legal age by 

means that we deem necessary; 

 

2) expect from our suppliers and business partners to implement rules that are based on 

the same criteria as our Principles; 

 

3) respect the laws of all countries in which we operate and comply with the Conven5on of 

the Interna5onal Labour Organiza5on (ILO) 138 concerning the minimum age for admis-

sion to labor and the ILO Conven5on 182 on Worst Forms of Child Labour. The ILO recom-

menda5ons are based on the United Na5ons Conven5on on the Rights of the Child (Ar5cle 

32). 

 

The causes of child labor are complex and oXen involve several factors such as 

poverty, different levels of economic development, social values and cultural 

par5culari5es, so that any ac5on aimed at eradica5ng child labor must, above all , 

be based on the interests of the child, as thoughtless policies and prac5ces may 

aggravate the situa5on. 
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Work condi9ons and slavery 
 

Freedom of associa5on and the effec5ve 

recogni5on of the right of workers to collec-

5ve bargaining, respec5ng the right to form 

representa5ve organiza5ons, and to affiliate 

or not affiliate a union, provided that this right 

is freely exercised. Maintain a construc5ve 

dialogue with these organiza5ons, refraining 

from any ac5on restric5ng the right of an 

employee to be, or not to be, affiliate, the 

elimina5on of all forms of forced and compul-

sory labor. 

 

Our business prac5ces are intended: 

 

1) offer compe55ve salaries and benefits. 

The rules on working hours, over5me pay 

and comply with the respec5ve na5onal 

laws and are compe55ve with those 

offered by similar companies to ours; 

 

2) limit the number of over5me at a rea-

sonable level; 

 

3) treat all employees with respect and 

dignity, and not tolerate any form of bully-

ing, harassment or abuse. 

 

Our organiza5on has a policy, ensure that 

neither slavery nor human trafficking, takes 

place within your organiza5on. To avoid slav-

ery or human trafficking, we have established 

our CSR principles and we apply labor agree-

ments and laws in each country where we 

operate. Also in the code of conduct of our 

organiza5on.  

 

 
We provide to our employees a sec-

9on in the corporate website to com-

municate any aspect  complained of.  

www.grupo-danielalonso.es  

 

Within these principles and policies, we 

also  include our global supply chain 

extending to our suppliers and subcon-

tractors, the CSR principles as part of 

our assessment process, in  faith so 

they are applied. Our organiza5on has 

not been convicted for the viola5on of 

any law slavery in countries in which 

we operate and that will be our con5n-

uing objec5ve. 

 

 

Rela9onships with suppliers 

 

Raw materials, principally steel and steel products, 

are key quality factors, and the cost of manufactured 

goods and, consequently, affect the Group's results. 

The economic and technical environment in constant 

evolu5on, affects procurement strategies and meth-

ods of produc5on.  

 

The technological development of the industry, 

changes in the poli5cal or commercial law, new tech-

nologies for the processing of raw materials, as well 

as the evolu5on in customer preferences mean that 

the grupoda must adapt their sourcing strategies. Key 

suppliers with which we maintain contractual rela-

5onships are approved and audited if deemed neces-

sary to ensure compliance with Corporate Business 

Principles or group who are striving to achieve. 

 

In this context, we will support produc5on systems 

that are sustainable, that is, those methods and sys-

tems that meet the requirements of economic, envi-

ronmental and social long term as well as technical 

assistance to producers in order to transfer know, 

ensure long-term supply on compe55ve terms and 

obtain raw materials that meet quality and safety 

requirements and a produc5on system that is eco-

nomically viable, socially acceptable and environmen-

tally friendly.  
 

The organiza5on companies have a policy of dealing 

only with reputable suppliers who are prepared to 

apply quality standards, making commercial agrements 

being compared and evaluated periodically, with the 

aim of searching con5nuous improvement in the areas 

of quality, service, so on. 

 

The decision to establish or maintain this supply sys-

tem depends on a number of factors, including compa-

ny requirements rela5ng to: quality, safety, quan5ty 

and cost; characteris5cs of each raw material supply 

guarantee and sustainable local produc5on condi5ons. 
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Respect for the environment 
 

Persons involved in the scope of its func5ons, 

know and assume that policy and act at all 

5mes in accordance with the criteria that 

inspire respect and sustainability, adop5ng 

habits and behaviors related to good environ-

mental prac5ces and contribute posi5vely 

and effec5vely to the achievement of the 

objec5ves, striving to minimize the environ-

mental impact of their ac5vi5es and use of 

facili5es, equipment and working means at 

their disposal, ensuring efficient use of them.  

 

Organiza5on companies:  

 

 integrate policies, programs and prac5ces 

that respect the environment in all areas 

of management for each of its ac5vi5es;  

 

 develop, design and operate their facili-

5es, and carry out their ac5vi5es, taking 

into account an efficient and sustainable 

use of renewable resources, reducing the 

adverse environmental impact and waste 

genera5on and safe disposal of the mate-

rials responsible waste;  

 

 respect and comply with legisla5on and 

standards in na5onal markets with re-

spect to environmental issues;  

 

 apply their own rules, depending on the 

situa5on in those areas where specific 

legisla5on on environmental issues not 

yet exist or is insufficient; 

 

 facilitate informa5on, communica5on and 

proper training to ensure understanding 

of their commitment and their perfor-

mance in environmental maGers, both 

inside and outside of the Company; 

 

 support professional associa5ons like the 

Interna5onal Chamber of Commerce in its 

work on environmental protec5on and 

assists in its efforts to develop guidelines 

for environmentally friendly manage-

ment; 

 

 marked targets environmental protec5on, 

control their progress, check the results 

and define future acRons. 

 

 

Reputa9on 
 

Organiza5on's reputa5on and image, are one of its 

most valuable assets, to preserve the confidence of all 

its stakeholders, including employees, customers, sup-

pliers, authori5es, and society in general, so your em-

ployees will take care to preserve the image and repu-

ta5on of the company, in all their professional ac5vi5es, 

and especially in any public interven5on, and / or to the 

media, par5cipa5on in professional conferences or 

seminars and other events that may have public issue, 

adjus5ng to the principles of loyalty and good faith. 

 

In the professional and personal ac5vi5es will be main-

tained at all 5mes, the highest ethical and moral stand-

ards in their aRtudes and behaviors, a strong commit-

ment, to act according to their responsibili5es, always 

maintaining an op5mal quality level all aspects of their 

professional ac5vi5es, to contribute to the profitability 

of the business of the company, and maximize value for 

its stakeholders. 

 

 

Since its origins the organiza-

5on companies, have made 

efforts to implement business 

prac5ces that respect the 

environment and contribute 

to sustainable development 

and responding to current 

needs without compromising 

the interests of future genera-

5ons.  

 

This ac5vity ensures con5nu-

ous improvemen of environ-

mental measures  along the 

supply chain, from the pro-

curement and purchase of raw 

materials, to produc5on, 

packaging, distribu5on and  

ul5mately, the consumer. 

Business rela9onships 
 

 Authori9es and Local Communi9es: Encourage the dialogue between all the sectors in which 

we operate, and governmental authori5es and regulatory authori5es, both na5onally and inter-

na5onally, promo5ng and implemen5ng applicable law, regula5ons and / or agreements that 

protect the rights of all interested par5es and ensure the healthy compe55ve environment. In 

addi5on to direct investment and employment crea5on, contribute to the welfare of local com-

muni5es in many countries in other ways. 

 

 Academic and Professional Rela9ons: We favor, communica5on and coopera5on in both direc-

5ons, with academic and professional associa5ons, with the aim of promo5ng a constant up-

da5ng of knowledge, mutual benefit, leading to improved products, policies and services of the 

Group. 

 

 Finances: Our communica5on is open, direct, accurate, and uses the appropriate communica-

5on tools to ensure that the informa5on is available at the same 5me, to the financial commu-

nity and the general public. No person or ins5tu5on receives preferen5al treatment. The finan-

cial informa5on, especially the annual accounts faithfully reflect its economic, financial and 

equity, in accordance with generally accepted accoun5ng principles, and interna5onal financial 

repor5ng standards that apply. 

 

 Nongovernmental organiza9ons: Maintain a dialogue with non-governmental organiza5ons 

that have a history of construc5ve engagement and a code of principles. We encourage a de-

bate who can contribute a greater understanding and coopera5on in improving economic, 

social and environmental development of the community. 
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Informa9on control 
 

The accuracy of the informa5on is basic principle in 

all our ac5ons, so as truthfully be transmiGed all the 

informa5on they have to communicate, both inter-

nally and externally, and in any case provide know-

ingly incorrect or inaccurate informa5on that may 

lead to error or confusion.  

 

Guarantee the right to privacy and privacy of individ-

uals and stakeholders in the terms provided in the 

laws, protec5ng personal data and commiRng them 

not to disclose unless consent of the par5es or ex-

cept in cases of legal or compliance with resolu5ons 

judicial or administra5ve. 

 

We consider the informa5on and knowledge as one 

of its main assets and essen5al for business manage-

ment, so they must be given special protec5on. Pro-

prietary informa5on and / or entrusted to us will, in 

general, the considera5on of private and confiden5al 

informa5on.  

 

We have a Privacy Policy which is available online on 

the website of the Group. 

 

Internal processes for confiden9al 

informa9on 

 

The internal circula5on of private informa5on, 

owned by Grupo Daniel Alonso, and external infor-

ma5on, which has the obliga5on to protect, will 

generally, and independence of the media type, 

where they contain, considera5on of private and 

confiden5al informa5on. 

 

Such informa5on shall be subject to professional 

confiden5ality, without the content can be provided 

to third par5es, unless previous and express, internal 

authoriza5on, except for situa5ons in which mediates 

a legal, judicial or administra5ve authority require-

ment. 

 

It is the responsibility of Grupo Daniel Alonso, and all 

companies that are part of its corporate group, as 

well as all professional members of their workforce, 

put all the security means necessary, and apply es-

tablished procedures to protect the transmiGed and 

treated including either own or third party infor-

ma5on.  
 

 

 

The organiza5on will comply with the cur-

rent legisla5on on data protec5on com-

miGed by its customers, suppliers, candi-

dates in selec5on processes or others, 

agreeing not to disclose unless consent of 

the par5es and except in cases of legal or 

compliance with resolu5ons judicial or ad-

ministra5ve. 

 

We declare contrary, to influence the will of 

people external the company to obtain a 

benefit by using unethical prac5ces. 

 

Nor let that other person or en5ty to use 

these prac5ces with the People involved. 

 

Corrup9on and bribery 
 

We insist on honesty, integrity and fairness in all 

aspects of its ac5vi5es, and hope to find the same 

principles in the companies with which we interact, 

and their suppliers of materials, goods and services. 

 

 

We support the efforts of the OCDE, for countries 

not members of the organiza5on, comply with the 

recommenda5ons to combat corrup5on. We be-

lieve that support for these measures, show prac5-

cal support to the principle of the Global Compact 

of the United Na5ons, added in June 2004, and that 

combats corrup5on. 

 

Conflicts of interest 
 

Each market, defines what cons5tutes a conflict of 

interest, in line with these principles, and the laws 

and prac5ces of the country themselves. Sanc5ons 

apply when a reprehensible conduct, or detect 

abuse the applica5on of the principles and rules 

established. 
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